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Vendredi, 30 mai 2003
Montréal, Québec

3040 Sherbrooke St. W
Westmount, Quebec

Canada

H3Z 1A4
Mme Marie-Christine Rioux
Direction des Affaires européennes (514) 931-8731
Ministére des Affaires étrangéres et du Commerce international FAX (514) 931-3567
125 Promenade Sussex
Ottawa (Ontario)
K1A 0G2

RE: MAECI Bourse d’Etude
Séminaire intensif sur 'Union Européenne.

Madame Rioux,

C’est avec grand intérét que j’ai pris connaissance de la bourse généreusement offerte par le
Ministére des Affaires Etrangeres et du Commerce International pour le Séminaire intensif
sur I'Union Européenne.

Je crois rencontrée tous les critéres d’admissibilité établis par le MAECI. Je suis professeur
de Commerce International au College Dawson et 4 IUniversité McGill. Je donnetai
plusieurs cours reliés aux Relations Internationales au cours de I'année académique 2003-
2004 et suis citoyenne Canadienne.

Cijoint vous trouverez mon curficulum vitae, une preuve d’emploi, une lettre de
recommandation de mon employeur et une explication de la pertinence de ce séminaire.

Veuillez agréer, Madame, l'expression de mes sentiments distingués.
greer, Xp: gue:

———
Diane Gaus
Directeur Techniques Administratives
Collége Dawson




Business Administration

Advanced Studies in Business
401-401-DW-01
Course Outline

Winter 2012

Instructor:

Patrick J. Kidd


Office:

4H.13
Telephone:
 
931-8731x1277

Email Address:

pkidd  @  DawsonCollege.qc.ca


Office Hours:

http://www.pkidd.com/office.htm  (by appointment)

Course Hours:

45


Pre-requisite:

None

Course Weighting:

3-0-3
Program Competencies

This course is linked to the following ministerial competency:

	Program Number
	Competency
	Statement of the Competency

	300
	022S
	To demonstrate, on an individual basis, that the learning during the program has been integrated.


course description

· This is an advanced 400-level course developed to prepare business students for the complexities of starting and managing a small business.  

· The focus of the course will be on practical aspects of entrepreneurship by showing the students how to develop an effective as well as realistic business plan that would greatly increase the probability of success.

course objective

· Understand the intricacies of entrepreneurship and operating a small business.

· Become familiar with the terminology as well as the concepts of small business.

· Develop practical knowledge of Marketing, Financial Management. Operations, etc.

· Learn to devise an effective and comprehensive business plan.

learning outcomes

· Understand the intricacies of entrepreneurship and operating a small business.

· Become familiar with the terminology as well as the concepts of small business.

· Develop practical knowledge of Marketing, Financial Management. Operations, etc.

· Learn to devise an effective and comprehensive business plan.

learning activities
· The following learning methods will be used: lectures, labs, videos, progress tests/quizzes, discussions, case analyses, student assignments, and presentations.  
REQUIREMENTS

· Preparation.  Students are expected to have read assigned text and cases prior to class.  

· Participation involves student contribution to and involvement in all in-class and online course activities (lessons, discussions, presentations, exercises, quizzes, homework, labs, etc.).  Good participation is characterised by a positive attitude, punctuality, and progress in academic performance.
· Penalties for late submission will be 10% for each day late with no submission accepted 7 days after due date. 

· Examinations will draw on all the material presented in the text, hand-outs and online notes, labs, homework, assignments, and lectures.  Students are not allowed to leave the classroom during an exam.  If a student wants to leave the classroom, the exam must first be handed in. 

EVALUATION

	
	Marks
	Tentative Dates

	Exam One
	15%
	Week 5

	Exam Two
	20%
	Week 10

	Exam Three
	20%
	Week 15

	Project
Presentation
	15%
05%
	Weeks 13-14

	Participation
	25%
	Weeks 1-15
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	REQUIRED TEXTBOOK

Business Plan, Business Reality, Third Edition
James R. Skinner 
ISBN-10: 0-13-509333-3
ISBN-13: 978-0-13-509333-7
Publisher: Pearson Education Canada 
Copyright: 2012



TENTATIVE Course Schedule

	Week
	Topics
	Chapters

	1
	Introduction
	1

	
	The Concept: What Business Will I Be In?
	

	2
	Feasibility: How Do I Know it Will Work?
	2,3

	
	Marketing: How Will I get Customers?
	

	3
	Operations: How Will I Organize the Work?
	4,5

	
	Finances: How Will I Manage the Money?
	

	4
	The Business Plans: How Are They Important?
	6

	
	Review
	

	5
	Exam 1
	1-4

	6
	The Purchase Alternative: How Do I Buy (or Buy Into) an Existing Business?
	7,8

	
	The Franchise Alternative: How Do I Buy a Franchise?
	

	7
	The Family Firm Alternative: How Do I Take Over My Family’s Business?
	9,10

	
	Managing for Growth: How Can I Expand My Business?
	

	8
	Managing for Efficiency: How Can I Reduce My Costs and Expenses?
	11

	
	Making Effective Presentations
	

	9

	Emerging Trends and Issues in Entrepreneurship: How Can I Prepare for the Future?
	12

	
	Review
	

	10
	Exam 2
	5-8

	11
	Making Effective Presentations (Continued)
	

	
	
	

	12-14
	Group presentations
	

	
	Review
	

	15
	Exam 3
	9-12


Accompanying Materials:
There will be accompanying support material provided on my Website and on the Dawson College Moodle site.  Students are expected to consult these Websites on a regular basis.
Please refer to the online Lecture Notes for the most current details.
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